Piccolo chiave di marketing e organizzazione dei sistemi informativi aziendali

A cura di Davide Caldelli
1. Storytelling 

2. Prosumer 

3. Commodity 
4. Experience Economy 

5. Voluntary simplicity 

6. Self Differentiating Trap 

7. Management 

8. End-users 

9. Trade 

10. Brand 

11. Bottom – Up 

12. Top Down 

13. Private Lable 

14. Frictionless economy
15. Pure Web Retailer 

16. Consumer to consumer 

17. POPIT 

18. Market Share  

19. Scrutiny 

20. Know How 

21. Learning Organisation 

22. Knowledge Management 

23. Brain Storming 

24. What if 

25. Frame 

26. Intangible Assests 

27. Trial and Errors 

28. Stock Option 

29. Public Company 

30. Outsourcing 

31. Human Resource Management 

32. Job enrichment 

33. Total Quality Management 

34. Human Relations  

35. Management by walking around  (MBWA)
36. Pure Web Retailer 

37. Stakeholder 

38. Stock (Share) Holder 
39. Marketing Concept 

40. Obsolence programmate 

41. Problem Solving 

42. Marketing “one to one” 

43. Customer satisfaction 

44. Customer Loyalty 

45. Word of mouse 

46. Customer Relationship Marketing 

47. Trade Marketing 

48. Public Relations 

49. Crisis Management 

50. Cause related marketing 

51. Cause explotating marketing 

52. Fund Raising 

53. Co-Marketing 

54. Clutter 

55. Convenience good  

56. Shopping good 

57. Speciality goods 

58. Brand Loyalty 

59. Store Loyalty 

60. BRAND STRETCHING o BRAND EXTENSION 

61. Naming 

62. SALES PROMOTION o PROMOZIONE DELLE VENDITE 

63. Headline, claim, payoff e copy 

64. Headline (o Claim) 

65. (Body)Copy 

66. Payoff 

